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if there is a nearby garbage can
(which was the case in Centennial
park, but not along that pedestrian-
unfriendly strip of Eglinton). 

Regular cleanups are just one eco-
activity undertaken by Michael
Power’s GreenPower Club, which
Gee helped to revive and numbers
about 50 members. Just last month,
the club, through the efforts of a
handful of students and Gee, staged
their Night for Nature to raise funds
for this year’s chosen charities. The
event was impressive; the tally,
$2,500 for Greenpeace and the Na-
ture Conservancy of Canada.

The table decorations, recycled
from the previous year, were inge-
nious: used paint cans holding

Tim Hortons and McDonald’s have
a lot to account for. A lot of litter,
that is.

Last weekend, I joined a few stu-
dents from Michael Power/St. Jo-
seph’s High School on a cleanup
expedition, starting in Centennial
Park and continuing along Eglinton
Ave. close to the Etobicoke Creek
ravine (a beautiful place to walk or
cycle).

The original intention was to col-
lect litter along the creek, but the
spot identified by students a few
weeks earlier as desperately in need
of TLC had miraculously been
scoured in the interim.

Teacher Jennifer Gee was apolo-
getic for the small turnout of five.
Many of the eco-regulars were
studying for their International
Baccalaureate exams.

“I really wish there was a way you
could see how cleanups normally
go,” Gee, lamented afterwards.
“With more students and a desig-
nated area chosen by me or the city
councillor, we usually have an aver-
age of three to four full bags of gar-

bage per person plus assorted large
debris.”

The morning was well spent,
though. We had our hands and a few
garbage and recycling bags full, es-
pecially when we took on clusters of
trees and bushes in Centennial
Park and along Eglinton. Even a
passing visitor to the city comment-
ed on the amount of litter he was
seeing on his walk.

We found a toilet seat, car bumper
parts and hubcaps, bits of paper, a
cardboard retail sign saying
“Open”, some juice and water bot-
tles, pop cans, one beer can but no
other alcoholic beverage containers
(deposit-return systems obviously
work), snack-food packaging and
what seemed an endless number of
Tim Hortons and McDonald’s cups,
bags and wrappers. Perhaps it was
fitting we ended up leaving the gar-
bage in a Tim Hortons outdoor bin
after being caught in a downpour.

Given the proximity of Tim out-
lets near our clean-up activities, the
hot-drink-cup harvest probably
outstripped average results in the
City of Toronto’s 2006 litter report .
Drink cups and lids represented 7.6
per cent of the large litter category
in the city-wide audit.

For us, it was ample evidence of
that reprehensible habit people
have of chucking their cups and
food wrappers out car windows or
dropping them on the ground, even

branches tipped with origami lilies,
made from old magazine pages.
There was a silent auction; the 120
guests were treated to a healthy,
organic buffet; entertainment in-
cluded a spectacular performance
by Twisted Ankles, the school’s B-
boys, and Four Seasons’ songs from
Michael Power’s own Jersey Boys.
It was all tied together by MC and
eco-comic Josh Rachlis. (He’s the
ad guy featured in an earlier Trash
Talk, who can’t bear to see litter or
idling cars and has rapped on video
about his obsessions. Gee contacted
him, a kindred spirit, after reading
the column.)

For this school year, the club still
has a community e-waste collection

day scheduled, where teachers, stu-
dents and nearby residents can un-
load obsolete electronic gadgetry.

As we walked along Eglinton last
Saturday, before the storm clouds
burst, I thought how commendable
it was that this tiny band was out
there, picking up trash and battling
public indifference. And how em-
blematic of our society that the
most significant litter in that sub-
urban pedestrian-unfriendly envi-
ronment came from car accidents
and fast-food consumption. 

TRASH TALK

Six Michael Power/St. Joseph’s High School students and teacher Jennifer Gee, far left, brandish some of their
garbage finds during a recent litter cleanup along Eglinton Ave. 

ELLEN MOORHOUSE PHOTO

Anti-litter
brigade’s
fast-food harvest

Trash Talk appears Saturday in New in
Homes & Condos. Send your questions
or comments to 
e_moorhouse@sympatico.ca.

Collecting garbage just
one eco-activity for
these busy Etobicoke
students
ELLEN MOORHOUSE
SPECIAL TO THE STAR

In a night of wining and dining, over
900 builders, developers, design
professionals and sales and mar-
keting experts came together to ho-
nour the best in the industry.

Hosted by the Building Industry
and Land Development Associa-
tion (BILD), 46 award winners
were chosen from more than 700
entries in an evening that included
live music, dinner and dancing at
the Paramount Conference and
Event Venue in Woodbridge.

At the end of the evening, Mon-
arch Homes was awarded the home
builder of year, with Tridel the
green builder of the year in the
highrise category, and Mason
Homes winning in the lowrise cate-

gory.
“While the competition was ex-

ceedingly close this year, Monarch
managed to come out on top thanks
to the rankings and testimonials of
its purchasers,” said Stephen Du-
puis, BILD president and CEO.
“Monarch has been a finalist for
this award many times, reflecting
remarkable consistency in the de-
manding area of customer satisfac-
tion.”

But it was L.A. Inc. advertising
agency that filled its table with
awards, making nine trips to the
podium for a number of clients, in-
cluding Lifetime/Great Gulf (X2),
Triangle West (ART Condos) and
Minto (775 King West). Brandon
Communications, headed by Dan-
ny Roth, won for best public rela-

tions campaign highrise for its work
on Blade by the Preston Group,
while Sheryl Erenberg and Associ-
ates claimed the lowrise award for
Durham Custom Homes.

Edgemere Private Residences, de-
veloped by Niche Developments
Ltd., was the overall winner in the
building categories, taking home
five awards, including lowrise pro-
ject of the year. Triangle West De-
velopments made four trips to the
stage for ART Condos.

Edgemere, located on five hect-
aresalong Oakville’s Gold Coast,

will feature 30 condos in 10 build-
ings designed by Peter Clewes of
architectsAlliance. Along with pro-
ject of the year, Edgemere also took
home best building design, best
website, best magazine advertise-
ment and best project signage.

“We set out to create new stan-
dards for originality and innovation
in developing a truly exceptional
estate lifestyle experience,” Marc
Hewitt, president of Edgemere Es-
tates Ltd., said in an email.

As being named builder of the
year, Monarch was honoured for

“setting the standard for the rest of
the industry by excelling in quality,
service and customer commit-
ment.” The award is based on
BILD’s independent survey of the
nominees’ homeowners.

Sherry Speakman, the national
manager, builders marketing and
development for TD Canada Trust,
received the prestigious Riley
Brethour Award, given for out-
standing and consistent profes-
sional achievement in residential
sales and marketing.

For a complete list of recipients, as
well as winners from previous
years, visit www.bildawards.com.

Monarch Homes
is presented with
the Builder of the
Year award by
the Star’s Gale
Beeby, far right,
during last
week’s BILD gala.

AROUND THE BLOCK

BILDing reputations at annual awards show
GALE BEEBY 
REAL ESTATE EDITOR 

gbeeby@thestar.ca or follow on twitter
@galebeeby

If you dream of panoramic views of rolling hills from your kitchen window
then Award winning custom home builder Legend Homes has a rare
opportunity for you. Legend Estates in Acton is offering 20 homes on
one to two acre lots on one of the last opportunities of its kind just outside
the city. Located in Halton Hills just north of Acton, off highway 25, the
site is easy to access and only minutes from Milton and Georgetown. 
“The Birch” model is a spacious 2,991 square foot bungalow whose

covered porch welcomes you upon your arrival. The open concept gourmet kitchen with island, chef’s desk and
breakfast area is an entertainer’s dream. Steps from the kitchen, you pass into the dining room with its soaring 11'
foot high ceiling. This 3 bedroom plus den design also offers main floor laundry, 2 two linen closets and mudroom
entrance with side entrance from the 3-car garage.
Act now as this is the first time Legend Homes has been able to offer estate size properties
that include leading edge Energy Star Rated conservation along with its signature quality
workmanship and care. Geothermal heating and cooling are also offered with each design.
Legend Estates in Acton offers 7 unique plans between 2,188 and 3,559 square feet. The
plans include bungalow, 2 storey, and 1-1/2 storey designs. And if you don’t see exactly what
you are looking for, Legend Homes can custom build to suit. Homes start from $729,000
and include a landscape package. For more information call Dominic Luciano of RE/MAX
Professional Inc. at 905-828-HOME(4663) or register at www.legendestatesacton.ca 

Legend Launches Geothermal Project In Halton Hills
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